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Why study Digital Marketlng"

Marketing is the Key to a successful business

@ Digital Marketing Is an obvious pathway to make massive
money. Whether you're a student, a job aspirant, a
professional, a housewife, or an ambitious dreamer, Digital
Marketing will pave a way for you to make your dreams turn
Into reality.
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Highly Demanded in the Market

Good Salary Package

Brands spend 80% of Ad budget on Digital Marketing only
Tremendous Growth after Jio launched in India
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Various career options
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JOB Offer Letter

Recession Proof career
Easy to learn

clim.in Most preferred skill in 2024
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Why choose us?

Our Key features

e A Google Partner & ISO certified o \
* Industry Expert Trainers 15 yrs° or Trust

e 25+ Industry Recognized Certifications

* Internship 65,500 + Professionals \

 Work Iin Live Projects

e 100% Placement Assistance
e Start-up guidance 2 50 0 =+ Batches \

* Free Study Materials + Recorded Videos
e EMI, Installment Payment Options available
* We cover Updated Industry Modules
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Who can Join this course?

This I1s the Most In-demand course In 2024

® Students/ Fresher/ Job Seeker
® \Working Professionals
® Housewives

(») Entreprenuer/ New Startups
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Modules you learn
Our Complete Syllabus Guide

Re-marketing NEW

10. Display Advertising

1. Shopping Ads

12. Video Ads

13. Universal App Ads

14. Content Marketing

15. Tracking Performance & Measurement
16. Social Media Marketing
17. Email Marketing

18. YouTube Marketing

19. Lead Generation

*4 1. Introduction to Digital Marketing *8 20. Interview Preparation

E 2. Basic of Computer E 21. Blogging /Vlogs

E 3. General Overview of Web Concept & Hosting E 22. Freelancing

4 4. Website Planning & Creation >4 23. Online Reputation Management
E 5. Search Engine Optimization (SEO) E 24. Influence Marketing

3 6. Off Page SEO >l 29. Instagram Marketing

mE /. Advance SEO Knowledge NEW -

E 8. Google Adwords E
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1. Introduction to DM NN
« What Exactly is Digital Marketing?
» Digital Marketing Vs Traditional Marketing | b
 What is B2B & B2C Marketing? | . ‘
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 How to Start Digital Marketing?

 What is Traffic?

e What is Keywords?

* One By One Process Of Digital Marketing
* How to get traffic on website

e Types Of Lead & Conversion

 How to Retain your Web Customer?

e Benefit of digital marketing

2. Basics Of Computer

e What Is Internet?
 How Internet Works?
e What is Intranet?

e What Is IP?

e What Is the Use of IP?
 What is Firewall?

e What Is LAN & WAN?
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3. General Overview of Web Concept & Hosting

e What is WWW?

* What is Domain?

 What Is Domain Name?
 What is Domain Extension?
e What is Hosting?

e Types of server

e Different types of website

Website Planning & Creation

 How to Create a Blueprint of a Website?

* Objective of Website

* Deciding Position of Images & Content

 How to make your website faster than Others?

 How to Create a website in Wordpress?

» Choosing the right domain name for your website

* Choosing a hosting platform Installing WordPress within 5 minutes

e Choosing the right free/paid wordpress theme for your blog

* How to set up Google Webmaster tools and Google analytics for your blog?
 Plugins you need for your WordPress blog/Website

cliim.In




®
Chandigarh Institute
of Internet Marketing

A GOOGLE PARTNER 15 years of Experience

b. Search Engine Optimization (on-Page SEO)

e What is SEO?

e What is SERP?

* What is on Page seo?

 How to Select a Domain Name?

* Page Naming (URL Structuring)

* Image Naming, Image Title and ALT Tags Creation

* What are Meta Title

* What Is Meta Description

e Search Engine Optimization(on Page SEO) Headings Tags {H1to HG}
e What is Content Writing?

e SEO Friendly Content Writing {Insert keywords in content}
e Anchor Text, Link Title

« HTML Sitemap creation

XML Site Map Creation

 Tools for seo

 Site Tracking Tools (Google Webmaster Tool, Google Analytics Tool)

0. Search Engine Optimization (off-Page SEO)

e What are Backlinks?
* Why Backlinks are Important?

e How to Get Backlinks?
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0. Search Engine Optimization (off-Page SEO)

 Difference between Do follow & No-Follow Backlinks
 What is Google Page Rank?

 How to Increase Page Rank?

e Search Engine Submissions Directory Submissions
 Article Writing and submissions

* Press Release writing and submissions

* Blog Posting and comment writing

e Forum Posting

* Business Listing

 Classifieds posting

e Social Bookmarking

e Social Networking

 What is Page Rank?

* What is PA & DA?

/. Advance SEO Knowledge

* How to optimize your site for Google Hummingbird Algorithm?
 What is Google Panda Algorithm?
 What is Google Penguin?
 What is Google EMD Update?
co -  How to save your site from Google Panda, Penguin and EMD Update?
Clim.In * How to recover your site from Panda, Penguin and EMD?
 What si black hat SEO

e Black Hat SEO techniques
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8. Google Ads (Search Advertising)

e Introduction to PPC & Adwords

» Setting Up Google Adwords Account
 Payment Option- Which is better ?
 Create First Campaign

e Understanding Adgroup, Ads, Keyword Concept
e Learn Bidding Strategy

* Geo Targeting

e Site Link Extensions

 Phone Extensions

e Local Extension

e Review Extension

 What is Quality Score?

e What is CTR

* Conversion Tracking

« CPC/CPM

* How to Optimize your coast? G O 0 g I e Ad S

* How to Maintain QS & High CTR?

9. Re-marketing

 How to use the Shared Library?
e What is Audience?

Clim.In  How to Create a Remarketing List?
e Setting Up your First Remarketing Campaign
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10. Display Advertising

1.

e What is Display Advertising?

* Understanding Display Setting Concept
* Frequency Capping

» Type Of Display Network

* Understanding Display Planner Tools

e Display Targeting Optimization
 Display Keywords Targeting

e Placement Targeting

e Topics & Demographics Targeting

* Understanding Conservative Targeting
» Aggressive Targeting(Display Campaign Optimizer)
 Tips & Tricks

Shopping Ads

 What is Shopping Ads?

» Creating & Verify Google Merchant Center Account
e Add Product in your MCA

e Understanding all required Fields for Product Listing.

e Add your Product in feeds using Google Seats
 Automatic Item Updates
* Linking MCA to Adwords Account
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12. Video Ads

e What Is Video Ads?
e Video Ads Format

* [n-stream or video discovery ads

 Bumper ads: 6-second video ads

* Different bidding methods

e Linking your YouTube accounts to Adwords

e Types of Video Targeting Method

e Selecting Best Targeting Method for your ads
e Tips for Creating Video Ads

13. Universal App Ads

e Understanding Universal App Ads

» Upload your First app to PlayStore/IOS
e Creating your First Mobile App Ad

e Campaign Optimization

* Bid Strategy( Cost per Install) Adve rtisements
* Find Best Placement for ads

* Tips & tricks for More Installation
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14. Content Marketing

e What is Content Marketing?

* Objective of content Marketing

 Why ‘Content is King’ for SEO scenario?
 How to write SEO friendly Content?

* How to become a content writer?
e Tools for content writing
* How to Spin other website content?

 How to promote your content online?

15. Tracking Performance and Measurement
with Google Analytics

 What is Google Analytics?

« How Google Analytics works?

 Accounts, Profiles & user navigation

 Google Analytics

e Basic metrics

* The main sections of Google Analytics reports

e Traffic source

* Direct. Referring & search traffic /f / =
e Campaigns i d
* Visitors Analysis /
~ . * Unique visitors -~
Clim.Iin » Geographic and language information /
+ Actionable Insights and the Big Picture 'S
| | | |f |




















































